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CAPÍTULO I INTRODUÇÃO 
1.! INTRODUÇÃO 
]$!R8<3'$!,$!F5#*$!,&!@&*'#(,$!&8!/&*3?+!A!"5<B373,(,&!,$! -./0!1!2+34&#*3,(,&!
05#$)&3(6! #&(B3C(N*&! $! )#&*&+'&! '#(<(BI$! 7$8! $! '&8(! ^.! L(B$#3C(=>$! ,$! Q&##3'P#3$_!
"#$%&'$! -BI(! ,$! S(3(B`K! 0*'&! '#(<(BI$! &+95(,#(N*&! +(! 7('&?$#3(! ,&! Q&*&a! "#$%&'$! &!









3,&+'3,(,&! 43*5(B! 95&! '#(+*83'(! (! &**c+73(! ,(! -BI(! &! '(8<O8! (! 7#3(=>$! ,&! 58(!
























3.!OBJETIVOS DA INVESTIGAÇÃO 
M!)#3+73)(B!$<%&'34$!,&*'&!)#$%&'$!O!&*'5,(#!,&!95&!8(+&3#(!)$,&8$*!5'3B3C(#!(!3,&+'3,(,&!
43*5(B!)(#(!4(B$#3C(#!58(!#&?3>$!3+*5B(#6!+$8&(,(8&+'&!(!-BI(!,$!S(3(BK!!
F$8$!)$+'$!,&!)(#'3,(! *5#?35! (! *&?53+'&! 95&*'>$!,&! 3+4&*'3?(=>$_! ^F$8$!)$,&8$*!
4(B$#3C(#!&!,(#!43*3<3B3,(,&!(!58(!#&?3>$!3+*5B(#!5*(+,$!(*!E&##(8&+'(*!,$!,&*3?+!&!,(!
)5<B373,(,&`6! ,&! *&?53,(! *5#?3#(8! 8(3*! 58(*! 95&*'T&*! *&75+,:#3(*_! ^.'#(4O*! ,(!
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CAPÍTULO II ENQUADRAMENTO TEÓRICO 
2.1. A ILHA DO FAIAL  
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2.2. MARCA E IDENTIDADE 
2.2.1. A MARCA 
L34&8$*!I$%&6!8(3*!,$!95&!+5+7(6!+58!@5+,$!,$83+(,$!)$#!
8(#7(*K! .'O! (**583#&8! &*'&! )()&B! ,&! ,$8D+3$6! (*! 8(#7(*!
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2.2.2. A MARCA PARA UMA REGIÃO 
.!#34(B3,(,&!+>$!&J3*'&!()&+(*!&+'#&!(*!&8)#&*(*6!$*!)(D*&*!&!(*!#&?3T&*!'(8<O8!&*'>$!
&8! 7$+*'(+'&! 7$8)&'3=>$K! ! /&*'(! E$#8(! &! 7$8! $! ,&*&+4$B438&+'$! ,(! 7$85+37(=>$!
853'(*! #&?3T&*!)#$75#(8!7#3(#!58(! B3?(=>$!7$8!$!&J'&#3$#!8(3*!&E37(C6!7#3(+,$! ^58(!
38(?&8!,&!7$+E3(+=(6!7#&,3<3B3,(,&!&!8$,&#+3,(,&6!,&*&+4$B4&+,$!)(#(!$!&E&3'$!+$4(*!
8(#7(*! 95&! (*! )#$%&'(8! &! 95(B3E37(8! 7$8$! (?&+'&*! *$73(3*! 7$+'&8)$#R+&$*! ,&!
,&*&+4$B438&+'$`!d]$?5&3#(6!e[\l6!)K!kmgK!
M! (4(+=$! '&7+$BP?37$! 4&3$! )#$)$#73$+(#! 58! +$4$! $BI(#! *$<#&! (! #&(B3,(,&! $! 95&!
,&*&+7(,&$5!+(*!#&?3T&*!58(!?#(+,&!+&7&**3,(,&!,&!3+$4(#!$!*&5!(*)&'$!43*5(B6!,&!























/&*'(! E$#8(6! 8(#7(! '&##3'$#3(B6! +&*'&! 7(*$! &*)&7DE37$! )(#(! (! -BI(! ,$! S(3(B6! ,&4&!
#&)#&*&+'(#!(!*5(!3,&+'3,(,&!75B'5#(B!&!$*!*&5*!4(B$#&*6!7$8!$!$<%&'34$!,&!(!,3*'3+?53#!
,(*! $5'#(*! 3BI(*! ,(! b&?3>$! .5'P+$8(! ,$*! .=$#&*6! &! )$#! 7$+*&95c+73(6! ('#(3#! 8(3*!
43*3'(+'&*!)(#(!(!3BI(K!"(#(!95&!3**$!(7$+'&=(!O!+&7&**:#3(!58(!^7$85+37(=>$!7B(#(!&!
#&)#&*&+'('34(!,(! 3,&+'3,(,&! B$7(B6! *$<!(! E$#8(!,&!*D8<$B$*6! 38(?&+*!$5! '&J'$*!95&!
)&#83'(8!$!#&7$+I&738&+'$!&J'&#3$#`!dW#3BI(+'&6!e[\k6!)K!o[gK!
"(#(!$!,&*&+4$B438&+'$!,(!3,&+'3,(,&!43*5(B!,&!58(!#&?3>$6!$!,&*3?+&#!,&*&8)&+I(!
58! )()&B! E5+,(8&+'(B6! )$3*! &*'&! ,&4&! '&#! (! 7()(73,(,&! ,&! *3+'&'3C(#! '$,(*! (*!










2.2.3. VALOR DA MARCA 
G&?5+,$!.(Y&#!de[[ig6!$!4(B$#!,(!8(#7(!O!$!4(B$#!(7#&*7&+'(,$!($!)#$,5'$a!*&#43=$!
7$+*&95&+'&! ,(! *5(! (**$73(=>$! (! 58(! 8(#7(K! 0*'&! E$#+&7&! 4(B$#! ($! 7$+*583,$#!
95(+,$! E(73B3'(! $! )#$7&**$! ,&! 3+'&#)#&'(=>$! ,&! 3+E$#8(=>$6! 95(+,$! ,:! 7$+E3(+=(! +(!
,&73*>$!,&!7$8)#(!&6!95(+,$!$!7$+*583,$#!*&!*('3*E(C!7$8!$!*&5!5*$K!08!#&B(=>$!;!
&8)#&*(6! E$#+&7&! 4(B$#6! 95(+,$! $*! )#&=$*! &! 38(?&+*! *>$! *('3*E('P#3$*! &6! 95(+,$!
(58&+'(8!(*!4(+'(?&+*!7$8)&'3'34(*K!!
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2.2.4. IDENTIDADE  
M!'&#8$!3,&+'3,(,&!E$3!#&7&+'&8&+'&!(**$73(,$!;*!8(#7(*6!E$3!)&B(!)#38&3#(!4&C!5'3B3C(,$!
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8(#7(K!0*'&!O!58!'&#8$!95&!#&4&B(!<(*'(+'&!38)$#'R+73(!+(!7$+*'#5=>$!,&!58(!8(#7(!
)$3*!;!8&,3,(!95&!(!8(#7(!*&!&J)(+,&!&!7#3(!+$4$*!)#$,5'$*a*&#43=$*!$*!7$+*583,$#&*!
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dw()E&#&#6! e[[k6! )K! \kegK! 0*'&! ()#&*&+'(! 58(! E$#8(! I&J(?$+(B! $+,&! 7(,(! E(7&!
#&)#&*&+'(!58(!7('&?$#3(!E5+,(8&+'(B!)(#(!(!3,&+'3,(,&!,(!8(#7(K!
"#38&3#(8&+'&6! '&8$*! (! 7('&?$#3(! ,$! Z\&P(-! 95&! '&8! (! 4&#! 7$8! (*! 7(#(7'&#D*'37(*!
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7$8)B&8&+'(#K! 0B(*! 4c8! 3+'#$,5C3#! 58(! 7(#?(! &8$73$+(B6! &*'O'37(! &! 7$+$'('34(! +(!
3,&+'3,(,&!43*5(BK!








2.2.5. IDENTIDADE LOCAL  
.!3,&+'3,(,&!,&!58!B$7(B!O!$!#&*58$!,(*!*5(*!7(#(7'&#D*'37(*!3+'#D+*&7(*6!
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^M! ,&*3?+&#! ,&4&#:! '&#! (! 7()(73,(,&*! ,&! '#(+*83'3#! $! *&+'38&+'$! ,&! )&#'&+=(! ,(!
7$85+3,(,&!&!,&*'(7(#!&**(!8(3*!4(B3(6!7$85+37(+,$N(!)(#(!$!&J'&#3$#`!db3%$6!e[\ogK!
/&*'(!E$#8(!(!7#3(=>$!,(!3,&+'3,(,&!43*5(B6!O!58(!#&)#&*&+'(=>$!7$+*'#5D,(!7$8!<(*&!
+58(! '&+'('34(! ,&! 5+3E37(=>$! ,&! 4:#3(*! 3,&+'3,(,&*! )#&*&+'&*! +$! B$7(BK! 0*'(!
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3,&+'3,(,&!,$!&*)(=$!($!8&*8$!'&8)$!95&!,&*&+4$B4&!58(!#&B(=>$!&8$73$+(B!7$8!$!
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2.3. PROMOÇAO DE UMA REGIÃO 
2.3.1. MARKETING TERRITORIAL  
28(!8(#7(!(**$73(,(!(!58(!#&?3>$!)$,&!*&#!58(!,(*!E&##(8&+'(*!,&73*34(*!)(#(!(!
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)#$8$=>$!,(*!#&?3T&*6!(*!&+'3,(,&*!'c8!$BI(,$!,&!58(!E$#8(!8(3*!7$8)B&J(!)(#(!$!
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B5?(#! 7&#'$! +(! 8&+'&! ,$*! *&5*! 7$+*583,$#&*K! /&*'(! E$#8(! )(#(! 95&! )$**(8$*!
7$85+37(#! (! 8(#7(! ,&! 58(! #&?3>$! O! *&8)#&! +&7&**:#3$! &+7$+'#(#! )#38&3#$! $!
)$*373$+(8&+'$6! )$3*! &*'&! 4(3! *3+'&'3C(#! (! 3,&+'3,(,&! &! (*! 7(#(7'&#D*'37(*! 8(3*!
38)$#'(+'&*! ,$! B$7(B! &! )$#! 7$+*&95c+73(! E(C! 7$8! 95&! $*! 7$+*583,$#&*! E395&8! (!
7$+I&7&#!4&#,(,&3#(8&+'&!(!#&?3>$K!
2.3.2. PUBLICIDADE PARA O TURISMO 
.'5(B8&+'&6! #&7$+I&7&8$*!$! '5#3*8$!7$8$!58!*&'$#!)$,&#$*$!7$8!7()(73,(,&*!,&!
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CAPÍTULO III METODOLOGIA 
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3.1. PESQUISA DE CAMPO 
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FESTA DA SEMANA DO MAR 
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3.3. ANÁLISE DE CASOS DE ESTUDO 
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ESTUDO DE CASO 1 – CASTELO BRANCO 
IDENTiDADE DO MUNiCÍPiO 
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PROMOÇÃO DA CiDADE DE CASTELO BRANCO 





















CASO DE ESTUDO 2 - AMARANTE 
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PROMOÇÃO DA NOVA iDENTiDADE 
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CASO DE ESTUDO 4 


























PROMOÇÃO DA CiDADE DE ViSEU 
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SÍNTESE DA INFORMAÇÃO DOS CASOS DE ESTUDO 
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INQUÉRITO 2 – VISITANTES DA ILHA DO FAIAL 
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3.5. SÍNTESE DOS DADOS RECOLHIDOS 
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CAPÍTULO IV PROJETO 
PROJETO 
4.1.! PROCESSO CONCEPTUAL 
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4.2.! IDENTIDADE VISUAL 
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CAPÍTULO V CONCLUSÃO 
5.1.! CONSTRAGIMENTOS 
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ANEXO 1  
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APÊNDICE  4 
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APÊNDICE  6 
VÍDEO PROMOCiONAL 
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APÊNDICE  8 
IMAGENS UTiLiZADAS NOS MUPiS 
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